
Industries
END-BUYER RESEARCH

ASI Research surveyed promotional products end-buyers working in five 
top industries throughout the United States. Here are the key findings.

What do different industries call promo?

How important is it that the promo you receive is …

What are your primary reasons for keeping a promo product?

Advertising/ 
Marketing

Tech

Government

Nonprofit

Real Estate

82%

81%

74%

68%

67%

Advertising/ 
Marketing

Tech

Government

Real Estate

Nonprofit

83%

79%

77%

74%

72%

Government

Tech

Nonprofit

Real Estate

Advertising/ 
Marketing

79%

75%

70%

67%

55%

82% 81%
76%

70%

52%

Real E
sta

te

Gove
rnment

Nonpro
fit

Te
ch

Adve
rtis

ing/

Marke
tin

g

70% 68% 68%

58% 56%

Adverti
sin

g/

Mark
etin

g

Gove
rnment

Te
ch

Real E
sta

te

Nonpro
fit

46% 43% 43% 43% 42%

Te
ch

Nonpro
fit

Real E
sta

te

Gove
rnment

Adve
rtis

ing/

Marke
tin

g

31%
24%

21%
14% 14%

Real E
sta

te

Gove
rnment

Nonpro
fit

Te
ch

Adve
rtis

ing/

Marke
tin

g

Real Estate

Tech

Government

Advertising/ 
Marketing

Nonprofit

83%

77%

73%

73%

68%

Advertising/ 
Marketing

Real Estate

Government

Nonprofit

Tech

96%

93%

91%

91%

90%

Real Estate

Tech

Nonprofit

Government

Advertising/ 
Marketing

83%

79%

75%

74%

73%

36% 37%
34% 33%

31%
33%

29% 30%
32%

30%

21%
19% 18%

28%

17%

25%

N
on

pr
ofi

t

N
on

pr
ofi

t

N
on

pr
ofi

t

N
on

pr
ofi

t

G
ov

er
nm

en
t

G
ov

er
nm

en
t

G
ov

er
nm

en
t

G
ov

er
nm

en
t

Re
al

 E
st

at
e

Re
al

 E
st

at
e

Re
al

 
Es

ta
te

Te
ch

Te
ch

Te
ch

Te
ch

A
dv

er
tis

in
g/

M
ar

ke
tin

g

A
dv

er
tis

in
g/

M
ar

ke
tin

g

Advertising/
MarketingA

dv
er

tis
in

g/
M

ar
ke

tin
g

Re
al

 E
st

at
e

15%
11% 10% 10%

Percentage of end-buyers who 
would have a MORE POSITIVE 

view of an advertiser after receiving 
brand-name promotional apparel

Percentage of end-buyers who 
view promo as an EFFECTIVE 

advertising medium for improving 
brand awareness

Percentage of end-buyers who 
have purchased promo from an 

E-COMMERCE site

Swag Promo Products Merch Freebies

Environmentally friendly

Utility Quality Attractiveness Point of Reference

Socially Responsible Made in the USA


