COMPANIES WITH MORE
THAN 5,000 EMPLOYEES

OF END-BUYERS USING PROMO
AT COMPANIES WITH MORE THAN
5,000 EMPLOYEES ARE SATISFIED
WITH THE ROI THEY RECEIVE

6%

MOST IMPORTANT BENEFITS A DISTRIBUTOR CAN PROVIDE
TO END-BUYERS WITH MORE THAN 5,000 EMPLOYEES

Save Money 61%
Better Targeted Products 60%
More Value 58%
save Time
Get Products Faster

New Products
Doing All the Work

In 2024, ASI Research surveyed
promotional products

end-buyers at companies

of varying sizes. Here are the
key findings for end-buyers at
companies with more than
5,000 employees.
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T-Shirts

66%

THESE PROMO PRODUCTS Bags 66%
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Lanyards/Stickers 38%



