
End-Buyer Survey In 2024, ASI Research surveyed 
promotional products  

end-buyers at companies  
of varying sizes. Here are  

the key findings for end-buyers 
at companies with 10  
or fewer employees.
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End-buyers at companies with 10 or 
fewer employees are more likely to 

name price as their top promo feature 
consideration than any other end-buyer 

market segment surveyed.
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