Category Spotlight DRINKWARE

Z:at’s an average
1st-per-impression of

. ] of consumers would of consumers would
Number of im pressions use promotional keep promotional
promotional drinkware drinkware at least drinkware for more
once per week than one year

generates throughout
its lifetime

If a consumer received promotional drinkware,

why would they keep it?

87%

80%

of consumers would
have a more favorable

impression of the
advertiser after receiving
promotional drinkware

18%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT

INFORMATION
Percentage of consumers who view advertisers

more favorably when promo is... 740/o

be more likely to
do business with an
advertiser who gave
them promotional
drinkware

<) (R

@ ©2026, Advertising Specialty Institute. o guc



