In 2024, ASI Research
surveyed promotional
products end-buyers at
companies of varying sizes.
Here are the key findings for
end-buyers at companies
with 501-1,000 employees.

COMPANIES WITH
501-1,000 EMPLOYEES

98%

OF END-BUYERS USING PROMO
AT COMPANIES WITH 501-1,000
EMPLOYEES ARE SATISFIED
WITH THE ROI THEY RECEIVE

61% | 92%

MOST IMPORTANT BENEFITS A DISTRIBUTOR CAN
PROVIDE TO END-BUYERS WITH 501-1,000 EMPLOYEES

save Time OF END-BUYERS WITH OF END-BUYERS
Better Targeted Products 501-1,000 EMPLOYEES PLAN WITH 501-1,000

More Value — TO INCREASE THEIR EMPLOYEES

New Products g7o, | vinsor-1000 SPENDING ON WOULD
° employees are
cove rone remast ik PROMOTIONAL PRODUCTS RECOMMEND
Y el A IN THE NEXT YEAR, MORE PROMO PRODUCTS
Get Products Faster 96% | Fretingproducts THAN ANY OTHER TO SIMILAR

faster” as important
distributor benefits

Doing All the Work COMPANY SIZE SURVEYED COMPANIES

END-BUYERS AT
COMPANIES WITH
501-1,000 EMPLOYEES
SAY THEY SPEND
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BUDGET ON PROMO,
MORE THAN ANY
OTHER COMPANY
SIZE SURVEYED
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CONSIDERED BY END-BUYERS
WITH 501-1,000 EMPLOYEES
WHEN PURCHASING PROMO
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