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END-BUYER RESEARCH

Men

ASI| Research surveyed promotional products end-buyers working in five top industries
throughout the United States. Here are the key findings for male end-buyers.
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Favorite Promo Items
Some of the best promotional products that male end-buyers have ever received include:

/

Jacket and Polo shirt with  Small suitcase YETI can cooler Letter opener Quality pen Leather planner
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