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In 2024, ASI Research surveyed end-buyers
of promotional products in various
I N s u RA N ‘ E markets. Here are the key findings within
the finance & insurance sector.
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FINANCE & INSURANCE END-BUYERS PURCHASED
MORE OF THESE PROMO PRODUCTS THAN ANY OTHER
END-BUYER SEGMENT IN 2023

Books/cards/postcards/

k Stationery/ gift wrap
Shirts other than
T-shirts or polos
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