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SUSTAINABILITY TRENDS

of distributors reported 
increased demand for 
environmentally 

friendly products 
between 2022 and 2023.

47%

of distributors reported 
increased demand for 
Canadian-made 
products  between 
2022 and 2023. 

40%

of distributors reported 
increased demand for 

socially responsible 
products between 

2022 and 2023.

34%

of distributors are 
concerned about clients’ 
negative perceptions 
of promo. 

15%

Almost half of distributors reported that client demand for 
environmentally friendly products increased in 2023, and four in 
10 said the same for domestically made items. And while 
Canadian distributorships are more likely than their American 
counterparts to be certified B Corps, few on either side of the 
border plan to pursue the designation.

2%
of Canadian 

distributors are 
planning to 

pursue a B Corp 
certification.

3%
of U.S. 

distributors are 
planning to 

pursue a B Corp 
certification.

12%
of Canadian 

distributors are 
certified B Corps.

2%
of U.S. 

distributors are 
certified B Corps.

“My customers ask 
for sustainability 
credentials.”

CANADA

U.S.

7%

3%


