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CONSUMER RESEARCH

What Do Different Regions
Want in Promo?

ASI Research surveyed consumers of varying demographics throughout the United States.
Here are some key differences in the promo preferences of consumers in different regions.

How important is it that the promo you receive is...

Environmentally friendly

Midwest 61% Midwest
South 63% South
West 68% West
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Midwest 57%
Northeast 62%
West 549

What promo products do consumers want?

*
]

Outerwear/Fleece Drinkware
Polo shirts Hats
T-shirts Bags

T-shirts ' Tech Accessories
Polo shirts | Desk Accessories
Drinkware | Stickers/Lanyards

What are your primary reasons for keeping a promo product?

Quality Utility
66%
62%  goos 61% __ 83% goop
54% 56%

P Y P Y
S & (\Qp 600 \eo . 6‘@ &&% r,°& N
« & - &

N N

Percentage of consumers who would be
MORE LIKELY to do business with an advertiser
after receiving promo they valued

Midwest 70%
Northeast 71%
West 70%

Attractiveness Point of Reference
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Percentage of consumers who would have
a MORE POSITIVE view of an advertiser after
receiving brand-name apparel

Midwest 62%
Northeast 61%
South 66%

west



